






Fl
im

p 
M

ed
ia

, I
nc

. |
 2

 H
ay

de
n 

Ro
w

e 
St

re
et

 |
 H

op
ki

nt
on

, M
A 

 0
17

48
 |

 P
ho

ne
: (

50
8)

 4
35

-5
22

0 
| 

Fa
x:

 (5
08

) 9
74

-1
77

6 
| 

Em
ai

l: 
in

fo
@

fli
m

p.
ne

t  
| 

W
eb

sit
e:

 w
w

w
.fl

im
p.

ne
t

Flimp Case Study: AIDS Fundraising
Video Email Marketing Campaign
Client: Chip Arndt, Reality TV Star

Fundraising Before FLIMP:

Summary of 2006 CPR to AAA (“Chip’s Personal 
Response to AIDS Across America): 

Monies Raised = $5,000

Reach: 2,500 people

Donators: 67

Personal Work Hours: 161

Total Hard Cost: $1,803

Total New Leads to Database: 0

Media Exposure: None

Analysis and results of Campaign: None

Ability to resend campaign: I was out of money, None

Breakdown:

Time (over a 12 month period):

Write a fundraising letter – 1 hour

Mail the letter – 60 hours

Follow Up Calls to Major Donors – 100 hours

Total Hours = 161

Approximate Hard Cost (over a 12 month period):

Cost of Stationary & Printing in color (initial and “Thank 
Yous”) = $750

Mailing to 2,500 people @ $0.41 = $1,025

Follow Up phone calls = $175

Follow up “Thank You” Letters to 67 people @ $0.41= $28

Total Cost = $1,978

Fundraising with FLIMP:

Summary of 2007 CPR to AAA (“Chip’s Personal 
Response to AIDS Across America): 

Monies Raised = $19,600

Reach: 5,000 people

Donators: 234

Personal Work Hours: 25

Total Hard Cost: $1,470

Total New Leads to Database: 43

Media Exposure: Picked up by E!, Entertainment Weekly, 
POZ Magazine, HIV/AIDS Magazine, and 14 blogs

Analysis and results of Campaign: Lots and received 
and extra 2,500+ hits from the FLIMP to the myspace 
educational page

Ability to resend campaign: Yes and did so

Breakdown:

Time (over a 12 month period):

Create a myspace page for more information – 5 hours

Create a FLIMP with graphics and video – 5 hours

Send FLIMP out to 5,000 people - 5 hours

Follow Up with people via email response – 5 hours

Follow Up with new leads from “refer a friend” button – 2 hours

Re-send of FLIMP to 500 “top friends” – 1 hours

Total hours = 25 

Approximate Hard Cost (over a 12 month period):

FLIMP license = $1,200

E-Mailing to 5,000 people @ $0.02 = $100

Follow up E-Mails to 500 “top friends” = $0.00

Follow Up Phone Calls to Top Prospects (lower than 2006 
because many of them already donated via FLIMP): $75

Follow up “Thank You” emails to small donators under $25 = $0.00

Cost of Stationary & Printing in color (“thank yous”) = $125

Follow Up Thank You Letters to donators above $25 @ $0.41 = $45

Total Cost = $1,545


