


FLIMP® Case Study: Event Marketing
Flash Videosite Sports Marketing
Client: Bausch & Lomb Tennis Championships

Baush & Lomb Championships FLIMP Videosite Campaign.
Viewer Engagement and Response Data

Target Audience Actions Viewers Response Rate
Received video email campaign 11,100 100% of delivered emails
Opened email with flimp videosite message 2,700 24.32% of email recipients
Total videosite views (includes views from viral recipients)* 1,888 69.93% of email opens
Watched to completion (watched entire video) 1,319 69.86% of videosite viewers
Response links clicked (videosite response) 395 20.92% of videosite viewers
Forward to a friend (sent to a friend)? 91 8.09% of videosite viewers

1. Multiple views by the same person within 5 minutes are counted as one videosite view.
2. Viral Recipients data does not include messages forwarded directly from email agent (such as Gmail, Outlook, etc.).

Using FLIMP, three separate flash videosite email marketing campaigns were created, launched and tracked by
viewer email address to promote the 2008 Bausch & Lomb Championships tennis tournament.

Video Duration 30 sec. 30 sec. 34 sec.
Total Viewing Time 8 hr., 22 min., 12 sec. 6 hr., 47 min., 45 sec. 13 hr., 24 min., 18 sec.
Average Viewing Time 48 sec. 54 sec. 1 min.

RICH MEDIA VIDEOSITES

flimp

Flimp Media, Inc. | 2 Hayden Rowe Street | Hopkinton, MA 01748 | Phone: (508) 435-5220 | Fax: (508) 974-1776 | Email: info@flimp.net | Website: www.flimp.net




