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EVENT MARKETING

“I'am convinced that using video is much more powerful than using static print and email marketing and Flimp Media makes
it easy to do without getting into a big expensive marketing project. There is no question that using video content with the
ability to track viewer responses will have a big impact on the future of event marketing.”

Dr. Marshall Goldsmith
Executive Coach / Bestselling Author

MARKETING AGENCY

“FLIMP® has been an incredibly effective and simple solution for launching video email marketing campaigns for our clients.
The response rate for our first two campaigns was over 20%, and a majority of the names on our email list were purchased.
We never could have achieved these response rates with regular email marketing. FLIMP also provided us with great service
and support. What a fantastic web marketing application!”

Rebecca Barnes
Owner, Capitalldeas

SPORTS MARKETING

“The FLIMP® campaigns helped us create awareness for our player field, educate fans on some of the new rising players and
stimulate ticket sales. In addition the viral effect of each campaign helped us contribute many new contacts to our email
database. In’09 we plan to send out daily audiovisual flimp recaps to fans to generate even more interest. Even though
this will be our 29th consecutive year on the WTA tour, Octagon is always looking for new and better ways to market our
properties.”

John Arrix, Tournament Director
Bausch & Lomb Tennis Championships

HIGHER EDUCATION

“The timing of the video email campaign was impeccable. For newly admitted students, we were able to combine the
enthusiasm of being accepted to Davidson with the energy and excitement surrounding the success of our basketball team.
We never could have done something like this on such short notice without the FLIMP® technology and Flimp Media’s
supportive and responsive staff. The whole process was pretty amazing. In terms of our yield results, we expect to admit a
certain number of students from our wait list every year. This year, however, our yield was so high that we didn’t go to the
wait list for additional students. | have been with Davidson’s Admission Office for five years and this is the first time that’s
happened. We can’t attribute it all to the FLIMP® campaign, but it certainly helped.”

Dave Mabe
Assistant Dean of Admission, Davidson College

COMMUNICATIONS

“The Nature Conservancy has been extremely pleased with how responsive the Flimp Media team has been to help us
understand this new marketing and communications technology. Video is the wave of the future for marketing. While
YouTube is a great way to present video to a mass audience, YouTube does not offer detailed analytical data or confidentiality.
FLIMP® microsites enable us to present audiovisual content and decipher exactly who has watched, engaged with and
responded to our communications.”

Andrew Walker
Director / TNC Trustee Program
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TRAVEL MARKETING

“In the business of luxury travel, we send out a lot of information to prospects and, quite often, the information we send

is shared with other people. FLIMP® microsites give us the ability to see who is engaging with our video brochures, how
deeply they engage and at what point they decide to share it with others. This knowledge helps us be smarter about how
and when to interact with our prospects. FLIMP® also allows us to share a lot of information very easily and cost effectively
with prospects. The FLIMP videosites enable us to present our properties in a way that makes us appear more progressive in a
crowded marketplace. We can stand out from our competition.”

Mark Hollister
Director / Homebase Abroad

REAL ESTATE MARKETING

“We use the FLIMP® platform to market our properties in a creative and engaging way by creating engaging, visual video
presentations, not simply home listing promotions. Thanks to Flimp, we can also measure in detail the effectiveness of our
email communications to agents and prospective buyers. We constantly refer to the viewer data for each of our FLIMP
campaigns for sales purposes. We like the ability to run our campaigns ourselves, but appreciate the flexibility of working
with the Flimp Media team. They are always available to answer our questions and to help us launch complex campaigns.”

Kelly Lafferman
Vice President of Marketing / Tavistock Group

FINANCIAL SERVICES

“As a newly established financial institution, the Carolina Alliance Bank was looking for an affordable yet personal way to
introduce our institution to businesses and consumers in the Spartanburg, SC community. Through a series of personalized
video introductions delivered and tracked using FLIMP®, we were able to create strong brand awareness in addition

to attracting new business. FLIMP® has been an important and successful part of our overall marketing effort that has
differentiated us from larger competitors.”

John Poole
President, Carolina Alliance Bank

B TO B MARKETING

“The FLIMP® was sent out today to a select group of our food group targets. I’'m happy to report that only 27 of the 250
didn’t go through and already 25 of the 250 have already watched and the really good news is that they are a critical, key 25.
The flimp was sent a few minutes before our senior staff meeting where | reported the progress by showing and refreshing
the report - very effective and exciting! Everyone here is very impressed and excited about this new marketing tool. So far,
it’s going GREAT!”

Jennifer Bobbitt
Marketing Coordinator, CSC Worldwide

NON PROFIT FUNDRAISING

“The FLIMP® campaign got more attention from our audience than any other type of marketing we have used in the past and
was an effective way to sell tickets, CD’s and to get donations, given our limited staff. FLIMP also provided Give Us Your Poor
with a way to distinguish ourselves from other organizations. We were able to brand our organization with a cutting-edge
technology and make a professional, emotional connection with our audience.”

John McGah
Director, Give Us Your Poor
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